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1. Know your Audience

If you don’t know who your audience is, or what they
care about, you can't reach them effectively.
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SUSTAINABLE DEVELOPMENT GOAL 6

Ensure availability and sustainable management of water and sanitation for all

QU NPORT/IN PROGRESS & INFO (2016) | TARGETS & INDICATORS
S——— b
Access to safe water and sanitation and sound management of freshwater ecosystems are essential to W, HIGH-LEVEL POLITICAL FORUM
human health and to environmental sustainability and economic prosperity. "m"" ON SUSTAINABLE DEVELOPMENT

= In 2015, 6.6 billion people (over 90 per cent of the world's population) used improved drinking water
sources and 4.9 billion people (over two thirds of the world's population) used improved sanitation GOAL 6 WILL BE REVIEWED IN-
facilities. In both cases, people without access live predominantly in rural areas. Achieving universal DEPTH AT THE HIGH-LEVEL
access to basic sanitation and ending the unsafe practice of open defecation will require substantial POLITICAL FORUM IN 2018
acceleration of progress in rural areas of Central and Southern Asia, Eastern and South-Eastern Asia
and sub-Saharan Africa.

o Effective water and sanitation management relies on the participation of a range of stakeholders, READ MORE IN RELATED TOPICS
including local communities. A 2016-2017 survey found that over 80 per cent of 74 responding
countries had clearly defined procedures for engaging service users/communities in water and
sanitation management.

= More than 2 billion people globally are living in countries with excess water stress, defined as the ratio
of total freshwater withdrawn to total renewable freshwater resources above a threshold of 25 per
cent. Northern Africa and Western Asia experience water stress levels above 60 per cent, which
indicates the strong probability of future water scarcity.

Water and sanitation




@) SUSTAINABLE DEVELOPMENT KNOWLEDGE PLATFORM
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The global indicator framework was developed by the Inter-Agency and Expert Group on SDG Indicators (IAEG-SDGs) and agreed to, as a practical starting point
at the 47th session of the UN Statistical Commission held in March 2016. The report of the Commission, which included the global indicator framework, was then

taken note of by ECOSOC at its 70th session in June 2016. More information.

TARGETS

6.1

By 2030, achieve universal and equitable access to safe and affordable
drinking water for all

6.1.1

By 2030, achieve access to adequate and equitable sanitation and hygiene
for all and end open defecation, paying special attention to the needs of
women and girls and those in vulnerable situations

6.2.1

By 2030, improve water quality by reducing pollution, eliminating 1
dumping and minimizing release of hazardous chemicals and materials,
halving the proportion of untreated wastewater and substantially
increasing recycling and safe reuse globally

6.3.2

By 2030, substantially increase water-use efficiency across all sectors and 6.4.1
ensure sustainable withdrawals and supply of freshwater to address
water scarcity and substantially reduce the number of people suffering
from water scarcity

6.4.2

By 2030, implement integrated water resources management at all levels, 6.5.1
including through transboundary cooperation as appropriate -

6.5.2

INDICATORS

Proportion of population using safely managed drinking
water services

Proportion of population using safely managed sanitation
services, including a hand-washing facility with soap and
water

Proportion of wastewater safely treated

Proportion of bodies of water with good ambient water
quality

Change in water-use efficiency over time

Level of water stress: freshwater withdrawal as a proportion
of available freshwater resources

Degree of integrated water resources management
implementation (0-100)

Proportion of transboundary basin area with an operational
arrangement for water cooperation










Highest-grossing films of 2014

Despite being widely panned by critics, the giant robot sequel "Transformers: Age of Extinction,
reigned as the year's top-grossing film worldwide with more than $1 billion in sales.

Top 20 films by worldwide box-office earnings - in million dollars

Transformers: Age of Extinction -.
Guardians of the Galaxy --
Maleficent -.
X-Men: Days of Future Past _
Captain America: The Winter Soldier -.
The Amazing Spider-Man 2 -










A COMIC ABOUT
THE GLOBAL GOALS FOR SUSTAINABLE DEVELOPMENT
BY MARGREET DE HEER
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2. If Content is King, then
Distribution is the Kingdom

Content is only powerful, if people truly engage
with it — so design to distribute!
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s 150 Ministries
s of Education

Millions of
Children
Worldwide



2. Love, Not Loss

Don't stress only the problem and the challenges,
but communicate in a way which shows what
can and does work.
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Richard Branson



@Rakuten

Tell Rakuten to stop selling elephant and whale products

eIlo

To take action now, visit www.eia-international.org
environmental

Find us on Facebook at /environmentalinvestigationagency emicomnent
and on Twitter as @EIlAinvestigator Syesty



STOP CLIMATE CHANGE
BEFORE IT CHANGES YOU.

for a living planet




Ordinary bulbs are killing the environment. Just one simple act on your part can Em
stop the climate crisis: switch to Compact Fluorescent Lamps. Find out more at www.banthebulb.in.
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' STOP CLIMATE CHANGE

RHINO HORN

Keratin, That's al thino hom s. No different
remedy than your finger nails. So with

why kill off ane of our planet's greatest spacies for no reason.

POACHED p |
ELEPHANTS

@Rakuten

BEFORE IT CHANGES YOU.

Tell Rakuten to stop selling elephant and whale products
.
".a To take action now, visit www.eia-internatiol Ig
LGl for a living planet Find us on Fact bo k at i v

and ol Twln as @ElAinvestigator
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For me, being in nature is a huge part



It's Not Me, It's You



4. Create a “Surround
Sound” Experience

People need to hear things from different sources.



Tacking the lllegal Trade in Wildlife

A UN public awareness and social mobilization
campaign
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1976 TODAY

There are 30,000 rhinos left in the
wild, 5% of the population 40 years
ago. A rhino is killed by a poacher
every 10 hours. All species of rhino
could be extinct in our lifetime.

Rosewood accounts for 35% of the
value of all seized wildlife products.

- Rosewood accounts for 35% of the value of all seized wildlife products

n

2/3 of forest elephants were
slaughtered in the last decade.

Pangolins are the most illegally
trafficked mammal in the world.
Most people have never heard of
this prehistoric, scaly anteater.






A UN GLOBAL CAMPAIGN TO TACKLE WILDLIFE CRIME.

#WildforLife aims to mobilize millions of people to participate in
the process of making commitments and taking action to end
the illegal trade in wildlife and forest products.




Beloved African Elephant Killed
for Ivory—"Monumental” Loss

Popular with tourists, Satao fell to poachers May 30, group says.

. Ricky Gervais
RIP #CecilThelion
I'm struggling to imagine anything more

peautiful I By Christine Dell’Amore, National Geographic




And a name is a powerful thing.

Your name is usually the first infimate detail about
yourself that you give to a new acquaintance.
This infroduction breaks the barrier of the stranger
status and forges a connection.
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WILDLIFE CRIME JUST GOT PERSONAL.

Ll EERX ENGLISH FRANGAIS PORTUGUES Pycckun ESPANOL TIENGVIET f W
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WILDLIFE CRIME JUST GOT PERSONAL—
FIND YOUR KINDRED SPECIES >
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WILDLIFE CRIME JUST 60T PERSONAL
NOW TAKEFHE QuiZ. =

Together, let's make it our mission to help end the illegal trade in wildlife to bring
species back from the brink and preserve our precious planet for the benefit of people
and planet. The world signed up to new goals that commit us to take urgent action to
end poaching of protected species. Together, we can be part of the success of Goal 15.

Find your kindred species, learn more, and share to start this journey!
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BACK TO SITE

ENTER YOUR NAME

CHOOSE YOUR KINDRED SPECIES

GET STARTED



MAKE YOUR PLEDGE

First Name: =

Surname: ©

Your Email Address: ©

Your Country: *

- - Select Country - -

MAKE YOUR PLEDGE




Channels

wio
LIFE



9 Global Campaign Leaders with
100 million in reach “own” the
campaign—Ilan Somerhalder,
Nikki Reed, Gisele, Yaya Toure, Li
Binghing, Jacqueline Fernandez,
Ragheb Alama, Thu Minh, Nadya
Hutagalung

' ; with another 200 million in reach have
@ ® supported the campaign since the launch
o onMay 28, including Leonardo DiCaprio,
T AR Neymar Jr., Dr. Jane Goodall, Lang Lang

M Behati Prinsloo, Olivia Culpo, Maria
@ - ; Menounos and Arianna Huffington.

w«g RN 20 Celebrity Campaign Champions

CELEBRITY
CHAMPIONS



WILDLIFE CRIME JUST GOT PERSONAL #WILDFORLIFE

M.LI BINGRING
PP BL R T
CHINESE ACTRESS

UN ENVIRONMENT GOODWILL AMBASSADOR
UN WILD FOR LIFE CAMPAIGN LEADER

,&% neymarjr m

neymarjr &

@instituton r estamos com voce,
também apoiamos a campanha das Nagdes
Unidas #WildforLife (Selvagem pela Vida)
que visa mobilizar © mundo pelo fim o
comércio llegal de animals selvagens.
Hoje, eu estou usando © meu nome para
mudar o jogo para os tigres. E vocé, quer
fazer parte desta campanha?

Assine seu nome. Mude o jogo.

https for life/give-your-name-to
change-the-game

unaizubiaurre Puto amo
masoudd17 Lover neymar

h4zzzov Tak BOT, KTO TUIp, TEnepb
NOHATHO, NPO Koro &l_on

bibi55101 Medio tigre mol
beatrizisantos Bate foto com o Lucdo

© Q

57484 likes

WILDLIFE CRIME JUST GOT PERSONAL
#WILDFORLIFE WWW.WILDFOR.LIFE
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,:"ILDLIFE CRIME JUST GOT PERSONAL. #WILDFORLIFE

@ 61.6klikes @ 653 comments

Much of the world's wildlife is facing extinction. To overcome this,
we need a radical change in people’s attitude all over the world.
Today I'm joining the fight to save these endangered species

everywhere. Please join me, find your kindred species on
https://wildfor.life/quiz and help me to end the criminal trade of
poaching that is pushing species to the brink of extinction.
#WildforLife ol v indmsGrande parte da vida selvagem estd




AIRPORT EXHIBITIONS




fo care for these close relatives
vthem to end up living lonely
jal pets oras parts to decorate

GOT PERSONAL

Je nasi povinnos
pribuzné élovéka.
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#WILDFORLIFE WWW.WILDFOR.LIFE




WITH THE HARMONY RESTORED,
THERE IS HOPE FOR THE FUTURE.

THE GLOBAL GOALS

For Sustainable Development

|

COMIC BOOK



To celebrate World Wildlife Day,

#WildForlLife introduced 5 new

species and 5 new celebrity

ambassadors, including:

e Sawfish, Adrian Grenier

e Jaguar, Gael Garcia Bernal

* Hyacinth Macaw, Aidan
Gallagher

* Sun Bear, Hamish Daud

* Tibetan Antelope, Li Bing
Bing

WILDLIFE CRIME JUST GOT PERSONAL ¥WILDFORLIFE WWW.WILDFOR.LIFE WILDLIFE CRIME JUST GOT PERSONAL #WILDFORLIFE WWW.WILDFOR.LIFE

ADDITION OF NEW SPECIES




#WILDFORLIFE WELCOMES OUR NEW CAMPAIGN LEADERS AND THEIR KINDRED SPECIES!

WILDLIFE CRIME JUST GOT PERSONAL #WILDFORLIFE WWW.WILDFOR.LIFE WILDLIFE CRIME JUST GOT PERSONAL #WILDFORLIFE WWW.WILDFOR.LIFE

PARTNERSHIP WITH KENYA AIRWAY S
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10. Wildlife Species

Criteria: Wildlife species are only harvested from the wild, consumed, displayed,
sold, or internationally traded, as part of a regulated activity that ensures that their
utilization is sustainable.

Non-sustainable consumption should be avoided and other uses should be in
accordance with local regulations and conservation practices.

11. Wildlife in Captivity

Criteria: No captive wildlife is held, except for properly regulated activities, and
living specimens of protected wildlife species are only kept by those authorized and
suitably equipped to house and care for them.

CODE OF CONDUCT
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#WILDFORLIFE IS UN ENVIRONMENT'S
MOST SUCCESSFUL CAMPAIGN TO DATE.

1.5 6.0 25,000 18
BILLION MILLION PEOPL HOUSAND
=

Total potential reach Total likes, have chosen a species to people have made
across platforms comments and shares champion and shared their pledges to act
morphs

CAMPAIGN REACI
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5. Work with Trusted
Voices

Pick the best spokespeople.
It's not just what is said, but who is saying if.



Who do you trust?




6. Conversation, not
Content

Media content drives discussion, but it is those
conversations that drive behavior change.







7. Stories work!

Most people are not driven by facts, but rather by
powerful stories.






Remember your Story Tips!

1.
2.

3.
4,

O~

Know your Audience

f Content is King, then Distribution is
the Kingdom

L ove, not Loss

Create a “Surround Sound”
Experience

. Work with Trusted Voices
. Conversation, not Content
. Stories Work!



& . “Stories have power. They delight, enchant, touch,

teach, recall, inspire, motivate, challenge. They

help us understand. They imprint a picture on our
minds. Consequently, stories often pack more

> punch than sermons. Want to make a point or

- raise an issue? Tell a story.”

% -Janet Litherland
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Be part of the story

Join the
Commission on
Communication
and Education!

/




