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3.1.4 Organic Farming
The Organic Farming Unit was set up in 2003 within the Rural Affairs and Paying Agency Division and entrusted with inter alia, promoting and increasing awareness of organic farming in the Maltese Islands. Malta’s Control Authority on Organic Farming is the Malta Standards Authority (MSA). 

Till the end of 2007 there were about 12 approved and certified producers of organic products in Malta. In total, these producers farmed 17.3 ha of agricultural land (0.17% of total UAA) and when compared with the previous year, a decrease of 14% in organically farmed land is noted. This decline has been attributed to the decline in land used for organic production of olive trees, which currently occupies 40% of the organically farmed land (State of the Environment Indicators 2007). Updated information is provided by the SOEI 2008. An appraisal of the State of affairs of organic agriculture in Malta is available by Calleja (2004) is available online.
After accession to the EU, Malta embarked on the process of adopting specific rules on organic farming, aligned on EC rules on organic farming. In 2004, the Organic Farming Regulations of 2004 (LN 237 of 2004) were published in order to transpose Council Regulation (EEC) 2092/91, thereby laying out the measures to be taken to control the organic production of agricultural products and indications referring thereto on agricultural products and foodstuffs, and hence creating the setup which would enable the certification of local organic products. LN 237 of 2004 was subsequently amended by LN 180 of 2005 and LN 232 of 2007 (Legal Notices available for download from here). 

3.3 Tourism
[More information on this Section of the Report is available at - https://opm.gov.mt/mta?l=1; http://mta-news.info/]  
Tourism is an important economic industry in Malta and is in fact one of the main contributors to Malta’s GDP. In 2007, the number of inbound tourists was estimated at 1,243,510 - an increase of 10.6 per cent over 2006. The purpose of visit was primarily as a holiday experience (1,046,176) followed by business trips (98,811) (NSO 2008).

The organisation of the public sector side of tourism and the upgrade and promotion of tourism in the Maltese Islands is entrusted to the Malta Tourism Authority (MTA), which was set up in 1999 (following a merger of various organisations) under the mandate of the “Malta Travel and Tourism Services Act, 1999” [Cap. 409 - Act XII of 1999].
Tourism is one of the four economic sectors in Malta considered to have the most significant impacts on the environment (MEPA 2006, SOER 2005), in that it ‘increases demand for development of coastal and other scenic land, places pressure on sensitive ecological or cultural sites such as garigue areas, beaches and archaeological sites, and increases traffic congestion, noise pollution, and waste production.’ Tourism infrastructure development has also grown over the years mainly in terms of construction of new accommodation facilities. Tourism is in fact one of the major users of coastal areas lapping Malta and Gozo and to a lesser extent Comino. Threats to coastal & marine biodiversity by coastal and mass tourism are mentioned in Malta’s National Report on the Strategic Action Plan for the Conservation of Maltese Coastal and Marine Biodiversity (SAP-BIO Report). “The increase in the tourism industry also led to increased pollution and waste discharge, high pressure on infrastructure and to socio-cultural impacts on the local population.” (CAMP-Malta Inception Report)
Approximately five percent of Malta’s 1km coastal buffer area was developed between 1990 and 2004, indicating significant development pressures coming mainly from tourism and recreation (MEPA, 2006 – SOER 2005). Low-lying areas, beaches and sand dunes are under continuous pressure from tourism and recreational activities, which have led to the obliteration of certain areas (see Coastal Strategy Topic paper). The 2005 State of the Environment Report (SOER) acknowledged the need for developing a sustainable tourism strategy. The report further draws attention to the potential to improve national coastal and marine policy by better integrating sectoral policies such on tourism and recreation, and the environment.
Malta’s Structure Plan identifies three interrelated objectives for tourism, namely market diversification, seasonality reduction and product/tourist upgrading. The Tourism Topic Study prepared under the Structure Plan Review process was adopted in 2001. This study examines current trends in the tourism sector including land use implications, current policies and future demands and options. Various surveys were carried out to obtain the required data. This Topic Study acknowledges the importance of embracing tourism product development with the environment as well as the safeguard of both natural and cultural heritage. Although the Tourism Topic Study touches on the topic of tourism activity along the coast, it is dealt with in greater detail in the Coastal Strategy Topic Paper, which reviews tourism as one of the coastal uses and acknowledges the need for measures to protect existing sandy beaches and low-lying rocky shorelines within popular bathing areas from development.

CAMP-Malta was initiated in February 2000 and aimed to introduce and apply the principles, methodologies and practices of sustainable coastal management in Malta. The project area dealt with the island of Malta on a first level and its northwest area as the operational level. Due to a high demand for further economic development and intensive expansion of all kind of activities, in particular tourism, the NW is subject to increasing pressures and user conflicts, requiring therefore urgent sustainable management measures. The Programme involved 5 thematic project activities, amongst which was Environment Health Impacts on Tourism which included the following objectives:

· to contribute to a sustainable development of tourism in Malta, reducing/eliminating potential impacts on health of the resident population and tourists, and in particular related to the NW area,

· to contribute to the protection of the environment and rational use of tourism resources, improving health conditions and increasing the level of sanitary protection and control, 

· to formulate recommendations for land use and future development of tourism taking into consideration the relevant health aspects identified, and

· to formulate proposals for a follow up of the activity.

This programme resulted in the formulation of an integrated resource plan on the NW of mainland Malta. 

The Tourism Policy for the Maltese Islands (2007-2011) has been developed in response to four key areas: governance, competitiveness, sustainability and macroeconomic matters. It puts forward the guiding principles upon which decisions, actions and other matters relating to tourism in Malta are to be based. The accompanying Tourism Plan outlines a series of actions that are to be implemented mainly by ministries, governmental entities and the private sector over a five year period in order to drive forth the achievement of the objectives set out in the policy. One of the key issues featuring in such policy is that of developing tourism in a sustainable way to ensure an improved quality of life through the conservation and maintenance of environmental and socio-cultural resources. The objective sought is that of ‘direct[ing] tourism activity towards complementing the three pillars of economy, environment and society rather than allowing them to work in conflict’ and incorporates a number of central priority areas which include:

· Ensuring the optimal use of the financial and human resources dedicated to tourism within the public sector 

· Providing direction to the tourism industry and implementing better regulation initiatives

· Deepening the tourism offering focusing on the existing product elements and on those activities which improve quality and service provision

· Encouraging creative thinking and seek ways of increasing tourism value added also through the provision of innovative and authentic products

· Training and retraining of personnel working in the industry, create the right environment for maintaining existing employment, generate more and better jobs in tourism, also in the non-traditional segments of the industry, and invest in education and lifelong learning

· Achieving a fair distribution of income from the tourism industry

· Favouring construction for tourism purposes that respects our cultural and natural heritage

· Addressing the structural reforms required in tourism

· Developing synergies between tourism and other development sectors, ensure an integration of tourism policies within the other development sectors’ policies and plans and vice versa

· Maintaining tour operator business and improve relationships with tour operators also at a strategic level

· Incentivising local tourism business to operate and invest responsibly and sustainably whilst ensuring that the effort of the industry is rewarded through awarding mechanisms that operate to promote the businesses themselves and that benefit from long-term contracts engaged upon with tour operators

· Improving the quality and depth of information available through tourism statistics and work on the formulation of tourism satellite accounts

· Creating the right image and perception of Malta in overseas markets and deliver the promise of an enriching stay

· Managing tourism zones by ensuring that basic facilities are available, well preserved and maintained

· Identifying the most important niches in the different zones and directing investment accordingly; 

· Develop and implement a tourism zone management plan

· Encouraging tourism service providers to provide a proper service which makes us more competitive and which offers good value for money

· Monitoring Malta’s overall price competitiveness and curb practices of overcharging through increased enforcement and consumer protection measures

· Ensuring adherence to set standards by the tourism service providers and clamp down on practices which harm tourism (e.g. littering and illegal dumping, illegal hunting, vandalism, lack of maintenance)

· Taking initiatives which address the seasonality issue

· Marketing Gozo as a unique rural destination

· Facilitating access between Malta and Gozo through sea and air links

· Making Malta more accessible, facilitating the development of air transport networks and attracting a mix of distribution channels

· Increasing visibility on the web and initiatives aimed at direct online booking and further use of information technology for marketing and information provision

· Maximising benefits of EU membership and actively participate in the decision-making process and discussions held at an EU level

· Ensuring that all the initiatives and project development undertaken by the public sector and by the wider private sector in the tourism industry contribute towards the Sustainable Development Strategy for the Maltese Islands. 
A number of salient tasks that are given continuous priority include:

· active participation in Agenda 21 for Tourism and European Tourism Sustainability Group; 
· continued assessment of EU proposals (both legislative and non-legislative); 
· stakeholder consultation meetings; 
· the continued carrying out of EIAs for major tourism projects; 
· regular monitoring of tourism impacts on the environment; 
· corrective measures to rectify damage; 
· issuance of legislation on environmental management of construction sites; 
· criteria for assessing public and private sector proposals; 
· eco-certification of tourism service providers; 
· seeking ways of how tourism can benefit the environment (curbing illegal development, strengthened enforcement, encouraging participation of the private sector). 
A series of measures targeting beaches, coastal shores and the marine environment are established under the theme “Our product offer and destination management” as well as measures targeting the landscape (protecting and managing rural areas, afforestation projects). Of these the following are mentioned:

· Action 8.1 - Management of existing and new beaches

· Action 8.12 - We will work in order to get blue flag status for all our prime exiting and new beaches

· Action 8.17 - We will undertake anti-pollution measures particularly by eliminating the outflow of sewage into the sea through waste water treatment plants. 

· Action 8.20 - We will designate marine protected sites and ensure their management and protection (2009);

· Action 8.21 - We will increase tourists’ and locals’ awareness about the fragility of our marine environments (June 2007 and beyond);

· Action 8.33 - We will continue and increase our efforts to protect our flora and fauna (2007 and beyond)

· Action 8.35 - We will continue to implement our tourism zone policy and take actions accordingly including the maintenance of such zones. This will entail better co ordination between entities concerned. 

· Action 8.39 – We will encourage afforestation projects which respect our natural environment including programmes such as the Tree4U campaign and other initiatives involving the private sector. 

Endeavours at strengthening Malta’s tourism industry in terms of competitiveness and offering innovative tourist products and services, have focused on the diversification of the national tourism market, with the following marketing segments receiving particular attention: meetings, incentives, conferences and events business (MICE); leisure and tour-operating business; sports tourism; Gozo-based holidays; culture and heritage; English language learning, as well as other growth niche markets (including cruise and stay, film production, health and wellness, short breaks and vacation ownership).

Tourism at peak periods in the summer can overpower the carrying capacity of fragile environments. Therefore, efforts are also directed at reducing the seasonality of tourism by minimising the peak flow in the summer months (June to September and peaking in August) and hence diminishing associated pressure on the infrastructure during these months (in terms of energy consumption, roads, traffic, visits to cultural sites) and increasing the share of tourist arrivals in the winter and shoulder months. Guidelines for tourist scheduling and policies were presented in the 2002 Carrying Capacity Assessment published by the Ministry of Tourism. Recommendations included inter alia the need to adopt the limited-growth scenario and to stabilise the total accommodation capacity and directing commercial policies to low season. 
A number of other initiatives are being undertaken by the MTA in collaboration with other national organisations. Such initiatives encompass the heritage scene through restoration of historic buildings and other features of cultural interest; the rural scene involving for instance an assistance scheme for landscaping projects, and the issuance of booklets laying out a series of planned countryside walks for Malta and Gozo, as well as a branding exercise aiming at more effective marketing of Malta in the various tourism segments. Part of the latter branding exercise has involved a detailed questionnaire-based study - Malta Brand Survey - which contributed to determine the three core values of Malta’s brand platform: Heritage, Diversity and Hospitality. There are also various ongoing activities of quality assurance. A noteworthy activity is the ongoing Eco-certification Scheme. This scheme encourages tourist accommodation establishments that are interested in reducing operational costs and their impact on the environment, apart from improving their image, ‘to deliver a better product to meet the demand of the ever increasing environmentally aware tourist.’ In order to participate, hotels must comply with a number of criteria in the following 10 areas of assessment and that are all aimed at improving the hotels’ environmental performance and increasing environmental awareness amongst employees:

· Environmental management systems 

· Waste management

· Products and materials 

· Energy use

· Water use 

· Air quality

· Noise protection 

· Buildings and green areas

· Local culture 

· Guest information

Another scheme that is of particular relevance in linking nature protection and tourist-related activities, is the international voluntary Blue Flag certification scheme run by the Foundation for Environmental Education (FEE). This scheme has recently been adopted in Malta. Beaches and marinas achieve a Blue Flag status if they conform to the following criteria:

· Bathing water quality

· Environment protection and management (nature protection, waste separation, sewage treatment)

· Environment education and awareness

· Safety and services 

Blue Flag International is represented by Nature Trust. To date the following beaches are Blue Flag certified: St George's Bay (St Julians – the first certified beach in 2007) and the perched beach in Qawra. Other beaches are currently engaged in the process of obtaining the Blue Flag Award. These beaches include Ramla Bay in Xagħra Gozo and Għadira Bay in Mellieħa.

Over the past few years, attention has increasingly been drawn towards the importance of sustainable tourism development. Sustainability in the tourism sector is advocated by national policy including the National Strategy for Sustainable Development. 

The National Strategic Reference Framework 2007-2013 encompasses initiatives to sustain the tourism industry and promote culture under the strategic direction “Sustaining a growing, knowledge-based, competitive economy”. Under the financial support of the European Regional Development Fund a €10 million Grant Scheme is available for Sustainable Tourism Projects undertaken by tourism enterprises in Malta. This scheme is managed by the Tourism and Sustainable Development Unit within the Office of the Prime Minister. To be eligible for funding projects must not only strengthen Malta’s competitive advantage in tourism, but must also increase good environmental practice by these enterprises. 

A tourism awareness campaign for children entitled in Maltese as “Apprezza”, i.e. “appreciate” has been launched. It targets children and aims to increase their awareness on Malta’s history, culture, heritage and natural environment (see -).  The Campaign aims to engage and educate young children towards a future in tourism by exposing them to its multifaceted nature. The campaign aims at achieving substantial results in the long run. It is understandable that what the project is setting out to achieve is in essence a cultural change which is not something that can happen overnight.
The Rural Development Plan for Malta (2007-2013) acknowledges the rural landscape as an important backdrop for tourism. Encouragement of tourism activities is included as an eligible measure (measure 313, alongside two other measures) under “Axis 3 – Improving the Quality Life in Rural areas and Diversification of the Rural Economy”. This axis, through its three measures, aims to contribute to ‘… the enhancement and rehabilitation of rural areas and landscape amenities that will provide the opportunities for diversification associated with tourism and informal recreation.’ The legal basis for measure 313 stems from Article 55 of Council Regulation (EC) No. 1698/2005. 
The rural tourism project entitled Malta Goes Rural: Sustaining Rural Tourism has been submitted by the Malta Tourism Authority under the European Agricultural Fund for Rural Development (2007-2013). This project was submitted by the MTA during May 2009 and currently awaits approval by the Managing Authority. The project aims to strengthen the rural tourism offer whilst diversifying the rural tourism product; it seeks to achieve an effective reduction in the seasonality problem of tourism demand and shall contribute towards fairer distribution of tourism generated income. 
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· Mallia A, Briguglio M, Ellul AE & Formosa S (2002). Physical Background, Demography, Tourism, Mineral Resources and Land-Use. In: State of the Environment Report for Malta, 2002. Ministry for Home Affairs and the Environment. August 2002.120 pp. (Section 3.5 on Tourism)

· MEPA (2006). Sub-Report on Land, In: State of the Environment 2005 [Online] Available at: www.mepa.org.mt/soer2005-land 
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