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Agenda

• Introduction to What is Behavioral 
change & Why psychological 
perspective is important in 
environmental problems

• Concrete examples of Theory 
based interventions

• Mechanisms of Action and 
Behavior Change Techniques 

• Communication strategies

• Close
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Caption Example

• To complex problems, multidisciplinary perspectives 

• To mitigate and adapt to environmental challenges, 
behavioral changes are needed

• To enable conditions to change 

• The important role for psychological and social insights is 
to identify ways to convince populations to support, 
governments to adopt
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Behavioral science

• It enables behavior, what prevents it, 
and how best to elicit and maintain it.

• Identify the target behavior, and make
easier

• To change behavior is needed
understand who needs to do what, 
when and for how long in order to
achieve one’s objectives
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Caption Example

"Set of external conditions 
conductive to the implementation of 
an action" (OECD, 2002)

“Obstacle or material or moral 
difficulty that separates two things 
or two people" (Moliner, 1997). 
They can be internal or external
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Caption Example



Photo by Kristina 
Tripkovic on Unsplash

The City Council decided to take action
to encourage people to bike or walk to
the mailbox instead of driving. 

bike or walk

https://unsplash.com/@tinamosquito?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/s/photos/post-box?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText


Social Norms

Environmental 
context

Beliefs about
consequences



BCT: Removing aversive 
stimuli

Environmental 
context

Beliefs about
consequences

BCTs: Providing 
Information about health 

and environmental 
consequences

Photo by Marcel Eberle on Unsplash

Social Norms
BCT: social comparisson

Photo by Florian Schmetz on Unsplash

Photo by Nick Fewings on Unsplash

https://unsplash.com/@marcel_eberle?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/s/photos/information?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/@floschmaezz?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/s/photos/competition?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/@jannerboy62?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/s/photos/keep-distance?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText


Photo by Kristina 
Tripkovic on Unsplash

Photo by RODNAE Productions: https://www.pexels.com/photo/close-up-shot-of-
a-person-filling-out-a-questionnaire-7821686/

Intervention by evidence

https://unsplash.com/@tinamosquito?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/s/photos/post-box?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
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Caption Example

Anything a person does in 
response to internal or

external events

Figure 1. Behavior change techniques change behavior via mechanisms of action 
(adapted from Michie et al.).

Potentially active 
ingredients within an 

intervention designed to 
change behaviour

The mechanisms, 
underlying a certain

behaviour
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Caption Example

Behaviour
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Communication is a two-way process

1. Engaging Stakeholders and Partners

2. Promoting creativity and innovation
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Behavioural change process based on 
communication program intervention

Behaviour
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• Make people aware of a problem

• Resignify the attitudes about phenomena

• Promote the behavioural change



• Knowing the context of the phenomena

• Determine objectives and methods for behavioural change

• Develop communication objectives 

• Development of the intervention

• Consider audience characteristics

• Use the correct strategic approaches:

✓ Social networks

✓ Entertainment

✓ Education

Situational/Contextual Analysis

Stakeholders’ needs Analysis

Development strategy of
communication

• What is the aim?
• What messages will be 

communicated?
• How will the messages be 

conveyed?
• Which kind of impact (social, 

behavioural, economic) is 
expected from the messages?

Development of activities to support 
behaviour change (BCTs)

Implementation
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