Market for green products
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Outcome 2. There is an active national and international trade of biodiversity resources

To consolidate the implementation of the National Biodiversity Strategy, through its contribution to economic development is essential to promote and maximize the domestic and international product of native biodiversity and genetic resources. In recent years there has been an interesting open markets to clean or organic products and the use of genetic resources.Ecuador has experienced in recent years a significant diversification in the export of newagricultural products and in the future will need to incorporate these markets innovative productsthat are promoted with the National Biodiversity Strategy.

This will:

1. Develop the National Bio-trade Program, which among other things provide for:

a) Comply with the principles of consultation and traditional knowledge established by the national legal framework and international agreements;

b) Identify promising products with greater options for the domestic market, food security and the international market, and develop a broad market promotion that guarantees quality and volume, and

c) Promoting production information systems and demand for biodiversity products.

2. Establish agreements with countries with similar production in relation to each country's rightsover genetic resources, particularly with the implementation of Decision 391 of the Andean Community of Nations, and others developed in the future, for example, with the Amazon countries.

3. Promote environmentally sustainable product certification and socially just, both for export and domestic markets.

Outcome 3. They have established certification processes for sustainable production

The certification must become one of the most efficient mechanisms to promote sustainable management of resources and production processes. The authority will define some special attention to areas progressively extended to other areas. For existing developments, highlights the themes of tourism, forest management and some export products.

To achieve this result will work in:

- Identify opportunities and alternatives for certification of forest products, tourism and export products (flowers, fishing, other agricultural products);

- Develop and implement strategies to promote certification and

- Provide incentives to promote certification.

In cooperation with national associations of producers and CORPEI, and from experience in the country, will assess the feasibility and opportunity to certify some products and services and will explore the applicability of international certification systems in the country.

For the development of this system will be implemented the following mechanisms:

a) Support CORPEI and commercial attaches of the country in promoting this process in the international arena;

b) Disseminate widely in the country certified to both companies and to those who have recurrent serious environmental problems;

c) Develop economic incentives for companies that are certified and maintain certification;

d) Develop strategies to promote certification to the productive sectors, through the relevant government entities, as CORPEI, and specialized NGOs in the field. To do this, these areas should establish working groups in which they develop strategies and mechanisms for implementation;

e) Providing access to information about certification processes, requirements and specific standards and guidelines for the production process to incorporate the new scheme and,

f) Assess market opportunities for certified products and on this information, develop penetration strategies to facilitate and promote the production and exports of these products.
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